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Classic Punch Cards: Auto Send & Renfw

Introduction

A new version was releasedffering enhancedunctionality, performance improvements, and more.
An overviewof all the new developments can be found in thiecuct Release NoteThis guide
shows you how to set up andethe new capabilitiethat were released

Featuresare divided into two sections:

1 Generally Availablecludesfeatures that arewvailable for all businesses to use. Howeyau,
may need to upgde the version (zappy loader,or resubmit the apgpeforecertainfeatures
can be used.

1 Pilotincludesfeatures thatare only available to selected businessas part of a pilot program to
properly test and improve features before they are releasall fousinesse#\s such,lese
features are only visible to businesses who are participating in the pilot.

Note: You can see which updates or permissions are required for each featuri@drpimements
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Classic Punch Cards: Auto Send & Renf2v

Generally Available

Classic Punch Cards: ABend & Renew

When you createunch cardérom the Campaign Center, you can configure to automatically send
and renew the punch cafdom the punch card terms

Definition Terms Communication Display

Terms

Apply it (‘ﬁ“j To registered members Expires on 01/09/2024

Conditions Member can use the punch card up to  01/09/2024

(® Add condition

Send the first punch card automatically when member buys the punch item &

Renew the punch card automatically when member punches last punch or card expires

Send PuncRards

Bydefault, the first punch card will be sent to the member when they buy the punchviteich(is
specified irthe Definitiontabd @ L ¥ & 2dz dzy OKS O]l GKA&a 2LIiA2y > @& 2dzQf
members using a rule (for example, when they iognprogram).

Note: If a punch card is sent using arule or one-time activity, the member will not receive an
additional punch card when they buy the punch item.

Renew Punch Cards

You can choos® send members a nepunch card when the member punches the lastqgtun
redeems the card and/or the card expires.

Note LT &@2dz OK224S (2 NByYySs Al dzLll2y SELANdci A2y T (K
card until they buy the punch item.

Overflow Punches

LT I YSYOSNI A& StAIAOGES F2NJ Y2NB Lldzy OKSa GKIFyYy &Fk
automatically receive the overflow punches in their new ¢ayidu selected to renew the card when
they receive the last pungiNo additional rules are required.
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Classic Punch Cards: Auto Send Messag8s

Classic Punch Cardgaito Send Messages

When you create@unch cardérom the Campaign Center, you can configure to automatically send
members push or lapp messages after they punch, receive or redeem their Barddditional rules
are required.

Definition Terms Communication Display

Communication

v Send Push Notification when member -

punches any punch

Message Content punches the middle punch
punches the last punch
receives the punch card

redeems the punch card

Classi®unch Card®Different Free Item

From the Campaign Center, you can tegssic punch carde reward members with a free item
after a certain number of punches. The free item can be the same as the punch ite@an be any
item you choose. For example, give members a free dessert after they buy 9 coffees.

Definition Terms Communication Display
Punch Card Definition

Buy 9 coffee

.
Get the 10t of the same item for free B O O
\
» Lim| "

@ Item codes Saveasagroup  Clear

dessert|

cancel APPLY
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Classic Punch Cards: Improved Logi4

Classic Punch Cards: Improved Logic

Certain logic was improved foessic punch carcseated from the Campaign Center

No Puncbksfor Free Items

Previously, membengouldreceive punches for fréefundeditemsunlesghere was a condition
added to the rule that the item price must be greaten or equal to 0. Now, membgwill not
receive punches for fréeefundeditems by default and there is no configuration to change this.

For example, & member buys 2 coffeand returns 1 coffeé.e.,quantity=-1), they will only receive
1 punch in the coffee punctcard (since quantities are aggregated).

Note: Depending on the POS implementatiorembersmight stillreceive a punch for a free item.

Even if the member got the right discount, the POS might not report the item back to Como as free
(for example, if theyeport the item at the original price arnkle total discounts separately).

Multiple Punch Cards

Whenamember has more than one of tlsamepunchcard, the card with more punches is punched

This applisto both punch cards created from tBenefitstab orthe Campaign Center.

Note: Suppose one card has 1 punch left, another card has 5 punches left and the member earns 2
punches. The fit card will get 1 punch but the second card will not receive the second punch. In
other words, overflow punches anet given to the second card.

No Activate After

The option is no longer available to delay activating a punch card a certain péinoel after they
receive it. All punch cards are activated immediately upon the starting date of the punch card.

OneTime: Filter by Enhanced Criteria

Filter members for onime activitiesby their actions using new and enhanced criteria:

1 new actions for filtering based on receiving or using points (or credit)
1 purchase criteria based on spend on specific items and multiple shopping cart criteria
T RARY QG NBRSSY 2yfeé AyOfdzRSa YSYOSNAR GKI

N

&
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One-Time: Filter by Multiple Action Occurrencelsh

OneTime: Filter by Multiple Action Occurrences

You cariarget members for orime activitiesbased on their past purchases, redeems, app usage
and more. Now you can filter members according to multiple occurrences of an Rotirlevant
actions you can filter based on how many times the action occurred. For purchases, wsocan
filter based on the totalalueof the purchase§.e., the sum of total spend for all purchases)

Note: If you add criterigall the criteria must be satified f@achaction occurrence (see examples).
| 26 SOSNE &2dz R2y Qi vy SteeRumbe? of timle&theOtdd otcBrdedl. | G2 FAL G €

Examplel: Spent over $100 in at least 5 purchases

Z Member actions
Made a purchase Since Ever - 01/10/2019
Total spend is greater than or ... 100.00

(® Add criteria
¥ Apply to multiple purchases

Number of purchases is greater than or equal to 5

Example 2%ent at least $500 totdlifetime) in the Manhattan location

Z Member actions
Made a purchase Since Ever - 01/10/2019
Location ID is one of 123

() Add criteria

¥ Apply to multiple purchases

Total value of purchases is greater than or equal to 500

Example 3Opened theapp more than 6 times last week

& Member actions

Opened the app 12/30/2018 - 01/05/2019

() Add criteria
¥ Apply multiple times

Number of times is greater than or equal to 6

COoOrmor


https://knowledge.como.com/hc/en-us/articles/360012231234-Filter-Members-for-One-Time-Activities

One-Time: Filter by Membership Key|s6

OneTime: Filter by Membership Keys

Select specific members for ctime activitiesoy pasting a list afp to 15,000membership keys.

Apply to Members X

O All registered members

O Specific members

@ Specific membership keys

Notes:

= =4 =

1

Copy & Paste

Cancel save filter criteria FILTER NOW

You cannot enter keys directly. They can only be pasted.

If you want to view the membership keys you pasted, you can download the list.

You cammemove the list using the trash ictimat appears

If the listincludes values other than membership keys, these values will be ignored. If the list
includes duplicate membership keys, they will also be ignored. The number of members
filtered indicats the number of unique and valid membership keys found in your list.

Lists cannot be saved to reuse later.

Choose Preferred Location by Location Names

You can specify members by their preferred locatithe location they visited the most based on
their purchase history and how recently they visited (se@ Customer SegmentatiprNow you can
choose a preferred location according to a ddmpvn list of location names

Apply to Members X

@ specific members

Member whose Preferred Location - is one of - lselect - 0]

@ Add member attribute El Camino

The Pub
Fifth Avenue

Shake lab
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Migrations: Birthday/Anniversary Automations & Smart Gifts
| 7

Migrations: Birthday/AnniversaAutomations & Smart Gifts

In the coming months, all smart gifts and birthday/anniversary automations will be gradually migrated
to the Campaign Center. This process will be handled by the account managers, and the relevant
businesses will be notified befoid ¢ KA & g2y Qi | FFSOG Fyeée Odzad2 YSNH

Migration Process

By permission (for account managers only), there will be a migrate button in tHe Elidking this
button will create a new gift/rule in the Campaign Center with theesaame, details, etevithout

the conditions andliscoung/actions (which will need to be configured)nce the new gift/rule is
saved, the old one will automatically disapp&mly gifts wih autogenerated codes can be migrated.

Dynamic Reports: Emaili@munications & Item Tags

From Dynamic Reports in yduata Explorgryou can now create communication reportsdorails
For example, view how matignes an email wagpened or clicked to measure the effectiveness of
your campaign. You can also filter reports based on itgm(thsent by your POS).

Dynamic Report @
Report Type o =2
crasvecesi-
Breakdown Communication
Emai Tempiate Vi
Measures
# Emalls Sent. v

1 Email Template template name

1 Emails$nt ¢ email was sent by Como but not necessarily received by member

1 Emails Opens/Clickedcounts each time it was opened/clicked, even if same member did it
more than once

1 Unsulscribed from Emag counts members that unsubscribed through the email itself
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Registration Form: Modern & Slick Desidm®

Registration Form: Modern & Slick Design

The registration form was enhanced with a modern and slick design and a better user experience.
The new registration form design Mik released gradually to businesses in the coming weeks.

519 Gy
l"-a e
('] 0]

Chird

Enter your code

If you didn't recieve any code
please press here

Notes:

1 The form does not currently support accessibility, required for businesses in Israel.

1 The form will indicate either mandatory fields (if there are more mandatory fields than
optional ones), or optional fields (if there are more optional fields than mandatory ones).

91 Currently, age is only validated after theerverifies their phone or email via code.

9 If there are other pattern restrictions for fields, values are validated asstérgypes.

Registration Form: Different Colors Within Websites

You can now more seamlessly integrate your registration form into external platforms (like your
websiteorordek y 3 &AGS0 o0& 2@SNNARAY3I GKS F2N)¥ O2f 2NA

Note: This @tion is only available for trenhancedegistration form which will be gradually released
to businesses in the coming weeks

To override colors in the iFrame, the query must contagnrideDefaultColorScheme=true and
the relevant color parameters with a hex value (for the color you want to override). For example:

https://janua.como.com/ssr - modules/reg/{locationID}?overrideDefaultColorScheme=true&text=ff0000

The following color parameters are availablielgetBackground , text , sideMenuBackground ,
navigationBarBack ground, icon , headerText , headerBackground , buttonText ,
buttonBackground , andbackground .
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New Gen App: App Inbox for Messag¢$9

Pilot

A new generation of Como apps is available to selected businesses as effgiotg newly
designed screens and flows to provide a better user experi@dcitional features and capabilities
are now supported for the new generation apmd morewill be added in the coming releases.

New Gen App: App Inbox for Messages

Add an inbox to your app so members can go back to view push-app messages you geand
selected to save in the inbox.

Inbox

Happy Holidays 12:18 PM

1 the glving season, come get your $10 coupan,

Hello Jane 12:16 M

Coma by to get 105 off your purchase today !

No messages Happy Holidays

In the giving season, come get your $10
coupon.

Add App Inbox

Add an app inboxo your navigation bar, side menu, header, or tiles usiFjgeaial custom screen
@2dz R2y Qi ySSR (2 ONBFGS I f tferadtdply. 0f 201 F2NJ AYo;

FromContent>Branding (NEWH Custom Icons (NEW)ou can change the image for empty inbox.

[NEW] App Inbox - Empty phoenix_inbox_message_empty_state

M& Choose Image

A AA

Save to App Inbox

By default, all push and-app messages sent from the Campaign Center are saved to the app inbox
(unless you unche@ave to App Inbdrr the message). Pajp messages sent froRilter Members
can also be saved to the app inbox (but the default is no).
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New Gen App: AutoRedeem Points Widget10

New Gen App: AutBedeem Points Widget-

You can encourage members to accumulate more points by automatically redeeming their points for
a reward once they reach a certain number (such as déedurger for 1000 points). You can now
add a new widget to your Home Screen to show members their progress towards their reward.

My Rewards Progress

231/

1000 points
to get my reward

Step 1: Create Redeem Rule

To automatically redeem points for a gift when members reach a certain balance, create a

When Member Receives points

Conditions New balance is greater than or equal to 1000
Action Redeem Points (1000 Points)
Action Send Gift (theeward)
Action Send Push (or another message to notify the member of their new gift)
Receives points
f—ﬁ"] To registered members At any date and time @ Infinite times per member

New balance is greater than or equal to 1000.00

@ Add Condition

Y Split to several cases

Perform Actions

Redeem Points

Redeem 1000.00 Points

Send Benefit

Chocolate Cake Quantity 1
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New Gen App: AutoRedeem Points Widget 11

Step 2: Add Widget
FromContent>Layout> Home Screen (NEWi)ddAuto-Redeem Points Widgétee\\Vidgets:

Field Description

Wallet Whichwalletis redeemed in the rule (points or credit)

Direction that the image is filled to indicate the progress:

Layout 1 Verticalc from bottom to top
1 Horizontak from side to side

Points Needed for Redeen Number of points needed to receive the gift (same as the rule)

Auto-Redeem Points Widget A
Wallet

points W/
Layout

Vertical v

Points Needed for Redeem

1000

Step 3: Add Images

Progress is indicated in the widget using an image that fills up gradually. The image is empty when the
member has ngoints and full when the member has enough points to redeem for their reward.

FromContent>Branding (NEW) Custom Icons (NEWjddimages for the following icons:

[NEW] AuteRedeem PointsEmpty An image representing the empty state

[NEW]Auto-Redeem PointsFull An image representing the full state
[NEW] Auto-Redeem Points - Empty phoenix_goal_mask
(N = Note: When choosing your images, keep in
— Croosemage YAYR GKFG GKSe At
ne will be reveal r Il indi
[Remove | sve | one be revealed g aQua y to indicate
. progress. So the empty image must represent
[NEW] Auto-Redeem Points - Full phoenix_goal_fil .
an empty ersion of the full one.
“-1 C ‘CQE]HTCE
[remove [ sove ]

Note¥ LyadSIR 2F akKz2gAy3a ad2 3ASH Y& NBgFNRE 2y (GKS
GSEGA 6F2NJ SEFYLX ST OKLIMaESVokld G2 a2 3SG Yé KI Yd
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New Gen App: InApp Credit Card Paymentpl2

New Gen App: HApp Credit Card Payments

Allow members to buy items directly in their app using credit cards. For example, members can load
(top-up) their credit balance to pay for items in the business, or pay aheagdoial offers or events.

Note: This is an addn service which requires businesses to have an account with Zooz.

01 EX
=4 Credit Cards

Success

Buy 50% top up You got
............ o for 30% 50% top up for 30$

VISA

Exp. 12/2021
Payment Amount

35

You'll recaive your purchass shortly.
+Add Another

Differences in Payments
Payments for the new gen app are similar to those for the old version, with the folttifféngnces:
f WhenaYSYOSNJ aSftSOGa G2 LI & (GKSe& R2cdr@addey SSR (2
to their app wallet is selected by default but they can choose a different card if they want.
1 Animage/animation can be shown for a successful payment, configure®ésign (NEW)
For inapp payments, PayPal is not supported.

1 Forinstore paynents, members can load points to their app and pay with points (even as a
GlHdZA Ol LI @¢0d | 26SPHSNE (KSe Olappygrediicatdl @ Ay GKS

=

Manage Credit Cards

To allow members to add or remove credit cards from their app outsa@ayment flow, you can
add theManage Credit Cardgtion to any button in your afjpy creating a layout block)

Load Credit (Tepp)

Allow members to load (tepp) credit directly through the appwhich they can use to pdgr
purchases at the POBncairage members to buy credit in advance by offering it at a discount. For
example, let members buy $25 worth of credit for only $2@.un More
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New Gen App: Operin-App Messages Using Activitie|sl3

Special Cougns or Events

Boost sales by creating exclusive offers for members to buy through the app and then claim in the
business. For example, sell a breakfast for two for $15 or a new TV for $500. Change the offers

regularly to keep it interesting and to encofag YSY0 SNE (2 o6dz2 Ay I ROl yOS &
Learn More

New Gen App: Open-App Messages Using Activities

In addition to opening Happ message from app buttons, you can now create a rule ctirare
activity that opens them. the sameapp trigger has multiple unread-app messagesa next button
will appear to go to the next message (which replaces d@y button configured for this message).

New Gen App: Improved Web View Performaree

To improve the user experience and promote connectivity, enhancements were made to reduce the
loading time of web views displayed in the app (such as ordering Nibgs)This enhancement only
applies to web views opened from the side menu, header, navigation bar, tiles or profile widget.

New Gen App: Preview Apps with Reastor

Try out your new gen app using the new Reactor simulation app. Since the Reactor agp is in th
FLILINR @ f LINRPOSaaszx Ad0Qa y20 &Sd F@FLAtlLIo0fS FT2N) R2¢
Como support can send you a link to use the app on your device.

11012 Mokile B 246 PM LT

COomo

REACT: /R

Password

New Gen App: View App Version & Type

When a member opens their app, you can now vienepp version and if it was a new gen app from
their member profile in the Hub.

New Gen App: Basic Accessibitity

The new gen app now supports basic accessibility to comply with accessibility regulations in Israel.
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New Gen App: Add Background Images or Animatiqrid

New Gen App: Add Background Imageshimations

Add a background imader .gif)to appear on your app Home Screen behind your widgets.

FromContent>Branding (NEWJ Design (NEWYyou can add a background image URE.image will

be stretched to full screeff. no image is added, the background color will appear instead. If you add

an animation (.gifinake sure taun it on loop(configured in the file itselfNote: Web views (except
registration form) display theld appbackground image if there is one (if not, then the new gen app

0 Ol aANBdzy R O2f 2N | vy &ldappbackgiudidNddlorh ay Qi 2y S> GKSyY

New Gen AppCopyOld Custom Icons

To simplify upgrddg apps to the new version, you can now automatically migrate all the custom
icons from your existing apps to the new gen app.

FromContent>Branding (NEW) Custom Icons (NEW)Ick Copy Old Custom Icotssmigrate all the
custom icons addefibr the dd app.Once all the icons are copied, you can either save specific icons
individually or clicave All Copied Itemissave them all.

New Gen App: Open Relevant Screens from Profile Wigget

Tapping on a section of the profile widget will ngwen the relevant screens

Gifts /Eopens Gift List

Cards Aopens Punch Card List

Points A£opens screen you specify
Name/identifier/image/Zopens Profile
Custom button/action/screen you specify

=a =4 =4 4 A

You need to specify which screen to open when the tages Points since different screens may be
relevant for different businesses. For example, you can open the Point Shop, the Point Verification
/| 2RS &ONBSY dzaSR FT2NJ LI e&YSyidas 2N aé ! OQiAgAaie a

You can speciffis screen from the sammistom screemsed to specify the custom button in the
Profile Widget. The custom button corresponds to tile A and the points buttagsporrds to tile B
OAFT GKSNBQa y2 Odzaid2yY odzidz2y.z ! &aK2dzZ R 6S &asSi
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